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Introduction
SOTRANE Publishers, formerly a subsidiary of Network for
Society Transformation (SOTRANE), is an independent
publishing firm based in Lusaka, Zambia. It is dedicated to
developing, publishing, promoting, and distributing
internationally recognised Zambian and African books.

Establishment 
Established and registered as a Business Name in 2018 and
Incorporated as a Company Limited by shares in 2023.

ABOUT SOTRANE PUBLISHERS 





Keep Marketing in mind as the book is being prepared.

Uncover what your publisher can and will do (maybe). 

What Marketing is today.

Creating a blended marketing plan. 

Ask for help and where to find it. 

Utilise different marketing channels to create revenue. 

You Will Learn How To 



 

Provide HOPE.

Present TRUTH.

Offer DIRECTION.

Give LIFE.

Agents of transformation!

WHAT IS THE ROLE OF THE WRITER IN TODAY’S
FAST-PACED & FAST-CHANGING WORLD? 

SELF            OTHER
Artist            Audience
Past                Present                                   



Demographics: Population size, literacy
rate, reading habits.
Local Preferences: Genres, languages,
buying behaviour. 
Key Influences: Cultural factors, social
media usage, popular bookstores.

Understanding the
Zambian Market



Create a brand story for your Book,
but as the author YOU are the brand. 
Build, refine and make your firm
brand. 
Incorporate your brand in all you do. 

Marketing today is
about Branding 



Who is the audience; how can you connect

with them?

Why are they buying or should buy your book?

What do they want to see or need?

How can the readers help you sell your book? 

Who are the influencers to help reach the

broader audience? 

Keep Marketing in Mind
When Preparing Your Book 



Local Partnerships: Collaborating with Zambian

authors, publishers or bookstores.

Language Considerations: Translations or bilingual

marketing materials.

Promotional Events: Book fairs, author signings and

workshops.

Tailoring Your Marketing Approach



What your publisher can and will do? 
How to get the most out of your publisher? 

Publisher Support 



The immediate goal off all marketing efforts- increase reach.
A blended Marketing Plan Incorporates:

Traditional marketing 
Social media 
Advocacy strategy 

Create a Plan



Traditional
Marketing Tactics

Print Ads: Leveraging newspapers,

magazines, and billboards.

Radio & TV: Advertising on popular

Zambian stations.

Community Engagement: Sponsorships,

book donations, school partnerships.



Social Media: Utilizing platforms favoured in

Zambia (e.g., Facebook, WhatsApp).

Email Marketing: Building subscriber lists for

targeted campaigns.

Website Optimization: Localising content,

SEO for Zambian market. 

 Digital Marketing
Strategies 



 Metrics: Sales numbers, website

traffic, social media engagement.

Feedback: Customer reviews,

audience surveys.

Adjusting Strategies: Analyzing

data for continuous improvement.

Measuring Success



“There is no way to get experience
except through experience.”

-Anonymous



CALL-TO-ACTION:

Let us continue exploring new
marketing opportunities in Zambia! 



For Your Publishing Needs
Contact Us

+260 763 465 255
Phone

Email

Website

Address

www.sotranepublishers.com

Kulima Tower Building, 6th Floor, Office 601

sotranepublishers@gmail.com

Facebook / LinkedIn 
Sotrane Publishers


